


In SUR: United Retransmitting System, our company’s
mission is to provide the Latin American population
residing in the United States, with programming from
their home roots that is factual, relevant, up to date,
without editing nor breaks and with the authenticity

of its origin.







SMUZ was founded more than 20
years ago, at the time of its
foundation it was amongst the first
Spanish speaking channels that
would retransmit programming
solely targeted to the Latin
Americans residing in the United
States.



Currently SUR LLC is viewed as an
important Latin staple in the Hispanic
paid Television world. Since its inception,

SUR LLC has expanded to the point that
It now offers




SUQ  suRperd estudi® T .
4 TV channels that retransmit

programming from

10 countries and 20 different
Latin American signals\,\:m




Our channels are available through
Satellite in:

DIRECTV

And the major cable providers

throughout the country are:

=
CABLE
















?UZ'S audience is composed of:
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40% males and 60% females
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°90% are 40 years old and over

~

'. 67% married and 33% single

53% of our audience has lived in the United
States 10 or more years







SUZperu was the second channel
introduced in 2005, shortly after its

Introduction it became the favorite
channel amongst the Peruvian
community residing in the United
States. =a




SU?perd retransmits high-rating programs from the main
Peruvian local channels such as: America TV, Frecuencia

Latina, PAX TV, as well as independent production - m—

B 535 of ourviowers e 353 S ald

companies. SUR Peru reaches more than 900,000 cable ™=

subscribers and almost 1 million subscribers in DIRECTV.
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Su2perd's audience is composed of:
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. B R 60% males and 40% females 2 ‘;‘

'2 67% married and 33% single Y

° 53% of our viewers are 35 a 54 years old

86% of our viewers have lived in the United
States for more tan 4 years






wtakes us through an international expedition of

the best of what the Spanish television has to offer: movies,
series, documentaries, and Mexican soccer from the “Liga
Ascenso MX”.

In estudiob, action and adventure combine with high-rating \/J
International series, documentaries that encourage us to EXploreASCENSO -
our world and movies with renowned international actors.




Our viewers will be able to enjoy high-quality
entertainment programming in Spanish, with famous
productions like - "Apelando a un lenguaje comun,
no un pais especifico” and productions from:
Argentina, ltaly, Mexico, Spain and Uruguay.

With 600,000 national DIRECTV subscribers

>

DIRECTV.
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tvVenezuela



- s,.;
= = o faced in 2006 as a strategic

tvVenezuela

alliance between the Venezuelan TV Channel

Globovision and SUR in the United States,
the main objective of this alliance was to fill

the void that existed within the Venezuelan
community residing the United States who
could not obtain news and entertainment
from their country.




T__,‘\Tgprovides Informative
prt‘vg)eg?eéamming from talk shows to
sports news. It has almost a million
subscribers through Direct TV and

more tan /00,000 cable subscribers.
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tvVenezuela
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[ . T 60% male and 40% female 2 2

i. 75% married and 25% singIeY

° 47% are 35 a 54 years old

83% have lived in the United States for more

tan 4 years



Currently, su's grand
family retransmits on a
weekly basis more than

9 8 hours of live
programming




370 hours a week are
encompassed of news and

informative programming




and 346 hours weekly of
entertainment and sports
programming

reaching over 6 million
Hispanic homes in the
United States




SUQ

3 Primeros

aﬁos

The quality of our programming

and the love for the Hispanic
community is what makes SUZ
one of the most important
Hispanic networks in the
United States.




Thank Youl!




Nury Quevedo
Marketing Director
Phone: 786-236-2207

nury@canalsur.com
200 Crandon Boulevard, Suite 316
Key Biscayne, Florida 33149

www.canalsur.com




